
1 

•Analysis of Form, Layout 
and Design 

2 

•Analysis of content and 
text 

3 

•Phenomological reactions 
to website and internet 

 

 

 

  

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

Heritage websites, designed and managed by 
institutions, are used to engage with the community 
as a form of interactive edutainment (Cameron and 
Kenderdine 2007). And while images are often used 
as interactive features of websites, web design itself 
can also considered a form of visualisation (Mitchell 
2003, Kvan and Affleck 2008). 
 
Here we can consider how the visual nature of a 
website effects the level of community engagement, 
and also whether the role of the institution impedes 
or encourages these interactions. 
 
In order to do this it is important to deconstruct or 
‘excavate’ websites as material’ artefacts (Wilson 
2012). Arguably, a material, non-representational 
and phenomenological analysis of visually active 
websites can help shed light on the question of how 
community engagement happens.  
 
However, is  
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My deconstruction of the site considered 
both the textual content of the site, the 
layout and the phenomenological experience 
of being ‘online’. The steps of the analysis are 
summarised above (Table 1).  

 

The aim of this research was to consider the 
ontological status of the website and its images, as well 
as their ideological or discursive influence (Edwards 
and Hart 2004, Mitchell 2003). The material and 
phenomenological interpretations took into account 
the tactile interaction between the visitor, the website, 
and the photographs and how this may enhance or 
change their experience. 
 
For example, the website was well formed, structured, 
with a visually appealing (simple) design that focused 
the screen around the image. The layout also acts as a 
physical maze, guiding/nudging visitors to either 
purchase the image or submit memories. 
 
My findings do not fit entirely with Kvan and Affleck’s 
theory; the level of interaction is high despite the 
presence of management. I would suggest that the 
design and physical layout plays a factor which 
encourages the submission of memories. However, I 
will also consider that the management at 
francisfrith.com did not interactive directly with the 
visitors, as the researchers did. This may also be an 
important factor for community engagement. 
 

My recent dissertation focused on a collection of 
Victorian photogrpahic  postcards produced by 
Francis Frith (Fig 2,3&4).  

 

Part of the anaylsis involved deconstructing a 
website designed by the Francis Frith Co, which 
sold digital copies of the photographs (Fig 5).  

 

Key Studies:   
An important question here is: how does 

community engagement succeed on 

institutionally managed, visually interactive 

websites?. Kvan and Affleck’s case study 

‘Memory Capsule’ (2008) highlights this 

significant point. After creating a website 

that enabled the community to add 

memories to photographs of urban hotspots 

(Fig 8), the researchers found that there was 

limited community interaction.  

 

They attributed this with the fact that the 

website too ‘official’; the researchers’’ 

presence was too keenly felt. This suggests, 

as Crouch (2010) points out, heritage 

interaction can’t always be ‘planned’.  

However, while the ‘officialness’ of the 

website may be a factor, its material form 

could also have played a (negative) part. 

 

Last Thoughts:  
The internet is a structured visual 

phenomenon which can have an 

effect on the way people interact 

with its contents. As a researcher 

I wish to further explore how the 

community select certain sites to 

engage in heritage discussions, 

with a methodology that is that 

is ethically sound.  

On this website, customers/visitors to the site 
were able to give their memories related to 
the content of the images (Fig 6). These were 
often personal, sentimental accounts of places 
they used to visit. 

 

Another question that emerged from this research was; how best to approach 
the visitors’ memories? Although these sites are considered public forums, the 
tone was very personal. Considering the AOIR report on Internet ethics (2012) I 
believe that a quantative analysis of the memories may prove a more ethical 
way of dealing with personal posts. This could be achieved by identifying key or 
frequently used words (as demonstrated by the word-cloud above) and using 
them to analyse more precisely how the visitors interact with the images online, 
without impinging on their privacy rights. 

Key Studies:   
Ross Wilson (2012) uses an archaeological 
model, considering the ‘building blocks’ of 
web design—source codes—in order to 
“analyse the landscape of the internet”. He  
concludes that these codes, which determine 
the layout and structure of the site, encourage 
an “ideology of vision that stresses ownership 
and possession”.  
 
Milekic (2007) however, also considers the 
material and phenomenological experience of  
using the internet (i.e. how the cursor moves, 
the shape and size of the screen). Arguably 
these studies indicate that both the ideology 
and materiality of the online experience help 
the community to feel an affinity with the 
content (in particular with the imagery) 
prevalent on  websites (Walsh 2007; Witcomb 
2007; Hamilakis et al., 2009).  
 

 

Figure 1 Screen Shot taken of English Heritage Webpage used by Ross 

Wilson in his Lecture, CHAT 2012. 

Figure 2,3&4. Photographs produced by Francis Frith © Victoria and Albert Museum, 
London. 

Figure 5 "St Pauls Cathedral page" © FFC 

Figure 6 "London Memories" © FFC 

Table 1. Summary of Steps of Analysis 

Figure 8 Scan of Image from “Memory Capsule” (Kvan and Affleck 2008) 

Figure 1 Word Cloud genearted from post entries from FFC website © 
Tagxedo.com 

Study on www.FrancisFrith.com 


